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Abstract

Our co-located social relationships are changing with the
adoption of new technologies. Augmented Reality (AR) per-
formed on clothing can bridge the gap between our social
media and our face-to-face interactions. We propose a new
system composed of an online application that generates
an artistic and representative social design for the user's
clothing based on personal interests from a social network.
We also present an AR application to explore this social de-
sign and enhance face-to-face interactions and connections
between acquaintances or strangers.

Author Keywords

Augmented Reality; Social Media Networking; Co-located /
Distributed Collaboration; Computer Mediated Communica-
tion (CMC); Social computing; Fashion

ACM Classification Keywords

H.5.1 [Multimedia Information Systems]: Artificial, aug-
mented, and virtual realities; H.5.2 [User Interfaces]: User-
centered design; D.2.2 [Design Tools and Techniques]:
User interfaces; J.4 [Social and behavioral sciences]: So-
ciology

470





